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Hey everyone! (" I'm Chantal - an award-winning
serial entrepreneur who took quite the scenic roufe to
get where | am today! From my early days working in
a council library to flipping houses (before it was
cooll) and founding an award-winning sensual
boutique, I've always loved pushing boundaries and
frying new things.

These days, I'm known as the web expert who builds
beautiful websites in a day [yes, really!), but that's just
the beginning. I've grown my business fo include care
plans that keep my clients' sites running smoothly, and
I'm even the secret weapon behind some other
amazing design studios as their white label
developer.

But my lafest adventure?

've created heyCEOflow, a game-changing all-in-one
software that's helping entrepreneurs leverage Al and
fechnology to scale their businesses. Because if
there's one thing I've learned in my enfrepreneurial
journey, if's that the magic happens when you
combine beautiful design with powerful technology!

The best parte Having an infernational online business
has given my family the ultimate freedom. Almost two
years ago, we made the lifechanging decision to
leave South Africa and move fo paradise - the
stunning Indian Ocean island of Mauritius! Now
we're living the dream, embracing island life (we
even invested in our own boat this year! =), while |
continue to serve clients worldwide.

let me know if you have any questions about building
a location-independent business that gives you the
freedom to live life on your own terms! &7



WHY YOU
NEED A
WEBSITE

A professional website is an investment in your
celebrancy business's future.

Professional WordPress sites perform better with
search engines than free platforms like Wix or
Squarespace.

If you don't have a website yet, use Facebook
or celebrant directories while developing one.
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WEBSITE
ELEMENTS
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Clear, professional logo and simple, clean navigation menu
separating different ceremony types

High-quality, sharp ceremony images and professional photos of
yourself conducting ceremonies to build trust.

Consistent brand colors and typography (legible fonts - be careful
with script fonts, use with discretion) that reflect your celebrant style

White space to prevent a cluttered appearance

Visible contact information for potential clients to book
consultations

Client testimonials from different ceremony types (with photos when
possible), badges and associations, and any relevant qualifications

Social media links to show your recent ceremonies and testimonials
(try keep these in the footer though)

Around 600 words per webpage describing each ceremony type
for good SEO and include FAQs (for Al)
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@ Fast website loading speed (under 2 seconds)

@ Mobile-friendly design for clients searching on phones (50% plus of
websites are browsed from phones)

COMMON
MISTAKES 04

Pixelated or low-quality ceremony images

O\

Hard to find or invisible buttons (calls to action) or missing buttons

Q

Generic "welcome" text instead of compelling headlines about

@

your ceremonies / services

Confusing navigation

@

Overcluttered non designs

@
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SUCCESS FOR
CELEBRANTS

Feature different ceremony types prominently on your home page

N

(weddings, funerals, namings, vow renewals)

Highlight your ceremony planning process and consultation
approach

N

Show ceremony locations where you've worked if you have a
geographical specialty

3\

Include FAQs about your ceremonies and process

O\

Mention if you offer specialized ceremonies (interfaith,
multicultural, LGBTQ+, efc.)

Q

Describe your ceremony packages and pricing structure (or at least
price range)

@

Explain your celebrant qualifications and certifications

@




