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Hey everyone! (" I'm Chantal - an award-winning
serial entrepreneur who took quite the scenic roufe to
get where | am today! From my early days working in
a council library to flipping houses (before it was
cooll) and founding an award-winning sensual
boutique, I've always loved pushing boundaries and
frying new things.

These days, I'm known as the web expert who builds
beautiful websites in a day [yes, really!), but that's just
the beginning. I've grown my business fo include care
plans that keep my clients' sites running smoothly, and
I'm even the secret weapon behind some other
amazing design studios as their white label
developer.

But my lafest adventure?

've created heyCEOflow, a game-changing all-in-one
software that's helping entrepreneurs leverage Al and
fechnology to scale their businesses. Because if
there's one thing I've learned in my enfrepreneurial
journey, if's that the magic happens when you
combine beautiful design with powerful technology!

The best parte Having an infernational online business
has given my family the ultimate freedom. Almost two
years ago, we made the lifechanging decision to
leave South Africa and move fo paradise - the
stunning Indian Ocean island of Mauritius! Now
we're living the dream, embracing island life (we
even invested in our own boat this year! =), while |
continue to serve clients worldwide.

let me know if you have any questions about building
a location-independent business that gives you the
freedom to live life on your own terms! &7



HOW THIS WORKS

We deep dive into your expertise and offering profile and your audience clarity profile
and we combine that with a powerful prompt to teach you how to use Al in your brand
voice more effectively.

YOUR VOICE, SERVICES,
ABOUT YOU

AUDIENCE CLARITY THE PROMPT

The same questions and prompt can be used again and again for different services or
niches within your business - so anytime you want fo just redo this process.



Transcribe Your Voice Recordings of
your story, previous ceremonies,
recordings of you at your best

Copy website words or gather
information about your services,
packages, elc.

Copy testimonials from clients, mentors

Ideal client deep dive info

Ideal venues and types of venues you'd like to
do ceremonies at or do do them at

Geographical locations where you
provide your services
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THE
DOCUMENT

Grab a coffee and set aside at least 90 minutes
to complete this process - gather and transcribe
all the information from the previous page into
one long document ... REMEMBER the more info
you give the more authentic your voice will be
... and go.




THE
PROMPT

Now is where the magic happens ... you add
that document created with this prompt to your
Al tool of choice.




Act as a savant ghostwriter who has ghostwritten multiple
THE international #1 bestselling nonfiction books and specializes in
capturing authentic brand voices. The content below represents

various pieces of writing and transcripts from me [Name]. Please
PROMPT create a comprehensive creative brief that would enable any

writer to perfectly replicate my voice.
Your analysis should include:

1.Voice Snapshot

« Overall tone and personality

« Key voice characteristics

« Unique quirks or patterns

« Speaking/writing style markers

PASTE THIS 2.Audience & Relationship
PROMPT IN « Target audience demographics and psychographics

« How they speak to/connect with their audience

ALONG WITH « Relationship d)fnorpicj‘s they create
DOCUMENT YOU . Level of formality/intimacy

.Language Patterns

CREATED IN « Sentence structure preferences

« Common phrases and expressions

STEP L IT WILL « Vocabulary choices and word patterns
PRODUCE A « Use of questions, commands, or calls to action

« Emoji usage and style

DETAILED 4.Content Structure
CREATIVE BRIEF « How they open/close communications

« Story-telling patterns
FOR YOU. « Argument/persuasion style
+ Formatting preferences
« Transition techniques
5.Brand Elements
+ Core themes and messages
« Value propositions
« Teaching/explanation style
« How they handle objections/concerns
« Social proof incorporation
Please provide specific examples for each element and note any
patterns that vary across different content types (e.g., sales pages
vs. emails vs. social posts).
Length: Aim for 3,000 words to ensure comprehensive coverage.



THE
PROMPT

REVIEW YOUR
CREATIVE BRIEF
AND CORRECT IF
NEEDED. SAVE
ITIN ANEW
DOCUMENT FOR
FUTURE USE.

YOU WILL THEN
USE THIS
PROMPT TO USE
ITINFUTURE.

Using my detailed brand voice analysis which I'm adding
here please ... [add your prompt here]



