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WELCOME TO MODULE TWO: MASTERING YOUR BRAND  
 
PART TWO 
 

 
 
After working through who you are on paper and who your brand hero is, it is time to work 
on your look and feel. 
 
Do you think your current marketing materials reflect you and do you justice as a top 
celebrant? 
 
 
Start with your business name. Does this truly reflect you? Does this say I am unique, and I 
mean business? Write it below and the reasons why you have it.   
If you have any doubts, this is the time to change it. There is nothing wrong with a refresh as 
long as you ensure you do it properly i.e. website redirects, launch. 
 
 
 
 
 
 
 
 
 
 
 
Do you have a tagline?  
Your business should have a one liner that makes you stand out. Try and avoid words such as 
unique and personalised in your tagline. These are very overused. Use your mind mapping 
skills and have a play with some words that stand out to you. Put them on a wall for a while 
and keep going back to them until you create a sentence that makes you ‘unique’. 
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Do you know your brand voice? How would you write your opening paragraph to your 
website? 
It is all too easy to copy other celebrants content or style, or stick to the same type of text. 
Will this make you stand out from the crowd? No, it won’t. You need your own brand voice. 
Be true to yourself, be true to the words you would use in day to day life and develop a style. 
Use the content from Part One to start to create a tone of voice. 
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BRAND STYLING 
 

 
Next up we are going to map out your style.  
 
I want you to create a chart. Five columns. Fill this chart in with your top 5 brands and 
answer the questions in the chart below. They don’t have to be just in our industry. 
 

 
 
Now using this information and everything you have done since you started module 2, start 
to create your own personal style.  
 
Start a Pinterest board. Set up your Pinterest business account or start with magazines. Start 
selecting ‘Pins’ you like and colours you like, messages you like the sound of and images that 
stand out for you. Save them together in a secret board. This will then start helping you to 
visualise a brand style (we will cover Pinterest in subsequent modules). 
 
Share your Pinterest page or style board with the group.. 
 
Here are some example style boards. Yours doesn’t have to be as detailed as this and just 
pulling images onto a word document to start with will help. Canva, the web design app, 
also has a mood board option (you can watch the canva bonus for more on how to use this).  
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Mood boards will help you develop an overall brand look and feel.  
 
I would recommend using a professional to design your logo if you don’t have one already. 
The Celebrant Studio can help you with this.  If you already have set colours and a logo 
you’d like to keep, ensure this is consistent across all of your marketing. 
 
LOGOS 
 
List 5 logos you like 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
WEBSITES 

https://celebrantstudio.com/products-packages/ref/mirandaash/
https://celebrantstudio.com/products-packages/ref/mirandaash/
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List 5 websites that you like the style of and note down why you like them. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
What style do you connect to the most? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
What colours do you connect to? Pastels, greys, darks… 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
What fonts do you like? 
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Would these styles resonate with your brand hero? 
 
 
 
 
 
 
 
 
 
 
 
Use the answers to these questions to form a basis for your brand style. This should give you 
good insight into the type of style you believe would connect with your audience. Start to 
play with this on Pinterest and Canva, and be consistent with the brand and fonts you 
decide to use. Remember, it isn’t always what you like but what your brand hero would 
connect too. 
 
 
NOTES 
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